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Dear Shelly,
 
"You've just got to get outside!" I have heard this exclamation at least
five times in the last hour from my husband, radio announcers and
newscasters during the morning program. I'm so used to hibernating
during  the  winter  months,  that  the  thought  of  a  weather  pattern
actually  bringing  the  rich  smell  of  spring  to  my  nostrils  is  almost
unimaginable. But then, like all good things, I realize that this is more
than a shout, it is a cry of joy!
 
I think I feel the same way about my transforming business. We all
know the rules of the game are changing on us due to technology and
society changes. If we don't act appropriately upon what we must do to
stay current and relevant, we might as well dig a deeper hole and crawl
in.  I,  for  one,  will  think  like  the  groundhog,  Phil,  and  brave  the
elements to see what is going on around me. It  should prove to be
interesting! 
 
Thank you for joining us once again for Minnesota Speaks. As always,
if you have comments to help us improve our newsletter, please send

2011
NSA-MN Meeting

Schedule

 Chapter Business Forum
SPEAK-O-NOMICS: How
to Keep Rockin' When

the Economy Ain't Rollin'
 Friday,

March 18, 2011
Hilton MSP Airport

 
Professional Members:

12:00 - 4:00 PM
Lunch 12:00 - 12:45 PM 

RSVP/Register 
 

1:00 - 1:30 PM  
Welcome Reception
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to me at the email address listed below.
 

Karel Murray, CSP, DREI

Building a Better You One Story at a Time
Karel@Karel.com
www.Karel.com
(866) 817-2986 Toll Free
(319) 239-1464 Cell

If you have ideas for articles or information that could be shared in the
NSA-MN  Newsletter,  feel  free  to  contact  the  2010-11  editor,
Karel@Karel.com.

In This Issue

President's Message

March Chapter Event

NSA-MN's February Event Summary

NSA-MN Member Audio Interview

IPSD Announcements

Newsletter Opportunities

 
1:30 - 4:00 PM

Program
 

Current IPSD Members 
RSVP/Register 

 
Guests: $49 

  Purchase Tickets 
 

------------------------
 

Chapter Business Forum
From Roller Coaster to

Rocket Ship - the Mighty
Motion and Mission of a
Highly Charged Speaker

Career  
***DATE CHANGE***  

Tuesday,
April 19, 2011

Hilton MSP Airport
 

Professional Members:
5:30 - 9:00 PM

Dinner 5:30 - 6:45 PM 
RSVP/Register 

 
7:00 - 9:00 PM

Program
 

Current IPSD Members:
RSVP/Register 

 
Guests: $49

Purchase Tickets 
 

------------------------
 

May Gala
 

Thursday,
May 19, 2011
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President's Message
How Effectual Are You?

Submitted by Dennis Stauffer
 
I  was recently referred to an interesting article by a Professor at the
University  of  Virginia  who has studied successful  entrepreneurs  and
concluded that they think in very different ways from other business
executives.  Rather then set specific goals and look for ways to reach
them,  these  risk  takers  (including  Medtronic  founder  Earl  Bakken)
think in terms of their resources, strengths and connections and then
build out. They improvise, collaborate and create goals as they go. She
found that successful  executives seek to control  events by predicting
them, whereas veteran entrepreneurs are quite skeptical of predictions
and  seek  to  maintain  control  over  events  without  needing  to  make
predictions.
 
She  calls  it  effectual  reasoning  and  it  resonated  with  me.  As
professional speakers, we are all certainly entrepreneurs, and we've had
to do a lot of improvising lately. We have little in the way of reliable
predictions  to  guide  us.  But  we  do  have  strengths  and  resources,
including our  personal  talents  and the  support  and expertise  of  our
peers. Isn't that why we belong to NSA and NSA-MN? Aren't we here to
support each other and gain crucial insights? And has it ever been more
important? I hope you're leveraging those resources in your business. I
know I have found tremendous value in what I learn from so many of
you. Thanks. I think it's making me more effectual.
 

Hilton MSP Airport
 

5:30 - 9:00 PM
 

(Everyone Welcome
Registration Required)
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Dennis Stauffer

Insight Fusion
(763) 744-1036 Office
www.InsightFusion.com
DStauffer@InsightFusion.com
 
President - NSA-MN Chapter 2010-11

March Chapter Event
SPEAK-O-NOMICS:  How  to  Keep  Rockin'
When the Economy Ain't Rollin' 

Submitted by Tony Schiller

Professional Members:
Member Lunch Included 
12:00 - 4:00 PM
RSVP/Register 
 
Current IPSD Members:
1:00 - 4:00 PM
RSVP/Register 
 
Guests: $49
1:00 - 4:00 PM
Purchase Tickets 
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Friday, March 18, 2011 (12:00 - 4:00 PM)
Join Eric Chester as he exposes the hidden side of success
and failure in the business of professional speaking.
 
Eric Chester's reputation for going off the beaten path transcends NSA
circles. Eric is one of the most accomplished speakers and authors in
the  business.  Always  a  step  ahead  of  the  pack,  Eric  doesn't  simply
create new programs, he creates new categories. He's making his first
presentation to an NSA audience in over 6 years and he promises to
cover all the bases and, yes, he'll Bring His A-Game! 
 
Among the topics Eric will cover, you'll discover:

Wildly Effective Marketing Strategies
Stupid Marketing Mistakes You've Got to Stop Making
How to Turn the Tables on the Heckler  in Your Audience and
Make Him Keep His Pie Hole Shut
How  to  Avoid  Getting  Thrown  Under  the  Buss  by  a  Meeting
Planner
How to Crush Product Sales in the BOR
Why Gen Y's are Walking Out of Your Audiences and How to Get
Them to Stay
Why Your Children Don't Want to Grow Up to Be Cowboys, or
Speakers
How  to  Avoid  Putting  Your  Audience  to  Sleep  with  lame
PowerPoint Visuals

All this, plus you'll discover:

The 3 Biggest Myths Members Utter About NSA in the Hallways

Eric's got 25 years in the biz. Aside from putting on the biggest and
most  successful  events  in  our  association's  history  (2004  Platform
Party in Portland and 2008 NSA Rocks! Convention in NYC.) He's got
a hall-of-fame award they can't take away, no plans to ever run for the
board, and he doesn't coach or sell services to speakers. That means he

News from NSA-Minnesota Chapter https://ui.constantcontact.com/visualeditor/visual_editor_preview.jsp?agent.uid=11046107...

5 of 16 6/8/11 11:25 AM



won't hold anything back. So if  you want to go to a meeting to hear
what you typically don't, it's only happening once - and it's happening
here in Minneapolis.

 

Tony Schiller
 
BreakAway Motivation
(952) 474-3278
ts@tonyschiller.com 
www.tonyschiller.com

NSA-MN's February Event

Submitted by Jan Jenkins
 
Authentic,  genuine,  humorous,  witty,  what  a  cast  of  professional
characters: Chris Heeter, Judy Kay Mausolf, Dan Janal, and Sharron
Stockhausen.  These  four  presenters  shared product  ideas  to  help  us
leverage  our  expertise,  build  credibility,  and  make  money  while  we
sleep!
 
Chris  Heeter  stated:  "Everything  I  do  is  awakening  people's  wild
_____." She had my attention! The phrase works for Chris; she leads
wilderness  trips,  provides  workshops  that  give  people  a  chance  to
transcend  the  noise,  and  creates  product  ideas  that  align  with  her
values and vision.
 
She offered the following key questions:
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Does the product align with your work?
Would it excite you to sell it (it promotes your key message)?
What  is  worst  case  scenario:  financial,  emotional,  physical?
What can you afford to risk?
What do you hope to accomplish?
What is your exit strategy? (ex: build as a business to sell one
day)
How will you promote it?
Is there a market for your product? Can you deliver?
Is it fun enough to warrant the effort?  

Staff@theWildInstitute.com
www.theWildInstitute.com           
 
Judy  Kay  shared  how  she  used  her  newsletters  to  write  a  book  -
brilliant! Since it took me three years and thousands of hours to write
my book, I really perked up at her suggestion. Could there be a second
book in my future?
 
Judy is  a  master  at  figuring out  how to simplify  and focus.  I  found
myself listening more than taking notes; I guess that happens when we
really need to hear something.
 
judykay@practicesolutionsinc.net           
www.PracticeSolutionsInc.net
 
I'm a newbie to NSA and NSA-MN; I joined in September 2010. One
consistent message from seasoned speakers is: marketing takes more
time than ever before. As a baby boomer who is still asking Verizon to
help me get my mail from my new i-Phone, I appreciate the challenges
of  technology.  So  when  Dan  Janal  spoke  about  the  benefits  of
technology for marketing, I dutifully took copious notes.
 
Dan  Janal  offered  a  "Magic  Formula  for  Putting  Marketing  on
Autopilot."
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Goal: Get people to visit your site and join your list so you can market
to them. Key: numbers.
 
Key point:  It  typically  takes  7  "touches"  to  build  enough trust  for
prospects to buy from you. An email newsletter allows you to automate
this critical follow-up.
 
Steps:

Think  of  a  compelling  and  "ethical  bribe,"  i.e.  special  report,
article, newsletter, etc.
Promote that offer via email, newsletter, seminars, teleseminars,
webinars.
Create a page to capture the name and address, called a "landing
page" or a "squeeze page." (No scrolling, maybe offer free gifts.)
Install an autoresponder to manage the mailing list. It collects
names, handles unsubscribes, and emails to the list.
Write copy for the squeeze page.
Write copy for the autoresponder series. (software can be tricky -
oh joy...)

Remember: the more questions you ask, the lower response you get.
 
Autoresponder: http://www.MyEasyOnlineStore.com           
Dan Janal,
www.PRLEADSPLUS.com   www.PressReleaseSender.com
 
Sharron Stockhausen quotes Mark LeBlanc: Write the book. Write
the darn book!
 
Sharron and Harry Stockhausen are the quintessential experts when it
comes to publishing. I speak from personal experience here; I've had
the pleasure of meeting with them several times. Their professionalism
is undeniable. Their honesty, generosity, and desire to see new writers
publish a book that people will buy, is what touched my heart.
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Sharron reminded us that a book is an investment in ourselves and our
business. She asks many thought-provoking questions:

Would you rather hire the person who talks about a subject or
the person who wrote the book on the subject? Who would your
prospects rather hire? Which one are you?

Crucial questions to answer before writing:

Why write a book?
Who is your audience/your reader?

Look at ROI (varies with pricing):

1 new client = $1,500
1 new speech = $2,500
1 new project = $4,500

If you make the leap of faith to write the darn book:

Find time to write
Discipline - be accountable for your progress

Sharron outlined a structure for writing a book ─ a mind map example.
 
She clearly wrote (yes, her 10-page "handout" was in an enclosed spiral)
extensively  about  the  four  methods  of  publishing  a  book.  If  you're
considering writing a book, be certain you understand these options,
especially  if  you are  new to  the  interesting,  dare  I  say  Neanderthal
publishing industry.
 
sharron@expertpublishinginc.com           
www.ExpertPublishingInc.com                                    
 
Joining NSA and NSA-MN was a smart business and personal decision
for me. I've met so many professionals who truly want to see all of us
succeed.  No  matter  what  our  background  or  experience,  we  come
together to help create a better world. Not bad for a chapter that truly
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stands out, and in my humble opinion, has come a long way baby!

Chris Heeter, Dan Janal, Sharron
Stockhausen

 
Jan Jenkins
 
TLC Inc.
Author, Footprints of Courage
(952) 445-5261 Office  
jan@legacyofcourage.com
www.legacyofcourage.com

NSA-MN Member Audio Interview
Amy Tolbert, CSP, Ph., D.
 
Submitted by Karel Murray

News from NSA-Minnesota Chapter https://ui.constantcontact.com/visualeditor/visual_editor_preview.jsp?agent.uid=11046107...

10 of 16 6/8/11 11:25 AM



Click to
listen to
Karel's
podcast

Amy Tolbert, CSP, Ph., D.

www.ECCOInternational.com

Past-President NSA-MN Chapter 2010-11

Karel Murray, CSP, DREI
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Building a Better You One Story at a Time
Karel@Karel.com
www.Karel.com
(866) 817-2986 Toll Free
(319) 239-1464 Cell

IPSD Announcements
 
Submitted by Joe Mayne
 
Our Apprentice and Graduate and Mentor programs are holding their
last  few  sessions.  The  "famous"  Institute  for  Professional  Speaker
Development (IPSD) nearly has another year complete.
 
It's time for those who have expressed interest in next year's program to
consider  sitting  in  on  a  session  or  contacting  me  at
joe@maynespeaker.com to see which program would help you design,
launch or grow your career as a Professional Speaker.
 
And I look forward to seeing our IPSD participants at their our May
Gala on 5/19 to recognize their achievements.

Joe Mayne

The MAYNE Speaker
(763) 241-9781
Joe@MayneSpeaker.com

News from NSA-Minnesota Chapter https://ui.constantcontact.com/visualeditor/visual_editor_preview.jsp?agent.uid=11046107...

12 of 16 6/8/11 11:25 AM



www.MayneSpeaker.com

Institute of Professional Speaker Development Director - NSA-MN
Chapter 2010-11

Newsletter Opportunities

MEMBER ANNOUNCEMENTS
Must be received by Editor by the 15th of each month

You can let the NSA Minnesota Chapter members know of an event by
submitting  the  following  for  inclusion  in  the  newsletter  for
announcements:

Public events (fee or free) open to everyone
Program must be centered on business or professional
development for speakers
Webinars / teleseminars are acceptable
Submissions may be made by members only
Newsletter Editor has full rights whether to accept or reject a
submission
Print guidelines (what will appear in the newsletter) are:
Name
Title of the Program
Date/Time/Location of Program
Fees
Link to website where they can register or get more information

MEMBER PROFILE - MP3 Audio
Only  one  audio  per  newsletter  will  be  included.  If  you  wish  to  be
interviewed  for  a  personal  profile,  contact  Karel  Murray
(karel@karel.com) and she will  set  up the telephone interview time.
Submissions will  included in Minnesota Speaks in a first come basis
until  all  newsletter  slots  are  filled.  Criteria  for  submission  are  as
follows:
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Can be a member profile or event coverage and limited to 5
minutes or less.
Provide Editor with a signed PDF permission to use the audio in
the NSA Minnesota newsletter.
Format of a personal profile audio will be Q & A.  The interview
will be as follows:

Introduce yourself and the name of your company.
Question 1 - What are the top 3 things you are known for
in the speaking industry?
Question 2 - How long have you been presenting and
where do you present?
Question 3 - If you have published books, please tell us
about your top sellers?
Question 4 - What top 3 benefits have you gained because
of your NSA MN membership?
Question 5 - What is one thing our NSA Members should
know about you?
Question 6 - How can people contact you?

VIDEO SUBMISSIONS
Only one video per newsletter will be included and they will be accepted
on a first come basis. Submissions are due on or before the 15th of each
month. Criteria for submission are as follows:
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Can be a member profile or event coverage in which the member
is involved
Please label video with title and provide a "marketing"
description of what's on the video
Limit to less than 3 minutes.
Submissions could be

Member in the news
Top speaking tip for NSA Members
Event Announcement (following the criteria outlined
above)
After main meeting session guest speaker interview
(which can run up to 10 minutes)

ADVERTISING Must be received by Editor by the 15th of each month

Submission guidelines:
 
All ads must be submitted to Karel Murray for approval on or before the
15th of the month.

No more than 3 ads per newsletter edition will be accepted and they
will be placed in the online newsletter sidebar.

Cost per placement: $75 - checks or credit cards accepted. Details for
payment will be provided upon ad submission and publication.

Submit banner artwork no larger than 125 X 125 pixels. Copy length
under 75 words and a website as the graphic will be set up that readers
can click through directly to your website. I encourage that you use text
for a special offer to members who click on your logo.

Forward email
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This email was sent to info@nsa-mn.com by info@nsa-mn.com |  
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy.

NSA-Minnesota Chapter | PO Box 181 | Hopkins | MN | 55343
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